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Car sharing
Car sharing is a kind of business where people rent automobiles for private or individual use. The hired car is supposed to be used for short distances and within a short time frame. It involves having people using the vehicle for private issues without owning the car or any other automobile. The burden of ownership is left on the organization while having the members to pay for membership and usage fees.
 	Car rental, on the other, involves hiring the car for long hours or even several days. The rented vehicle can also be used for as long as weeks. It was long as the customer makes the required payments for the usage of the car. Rental cars were available in storefront locations. Car sharing involves usage of the vehicles for a few hours while car rental one could use the car for a long time like weeks. Car sharing does not include a lengthy process to get as one is just supposed to be a member of the organization to access the car while in a rental car, one is supposed to fill forms to be allowed to have the vehicle. It's the oldest one compared to car sharing.
Car sharing customers are likely to have a similar characteristic, which makes it possible for them to share their cars. For example, people living in densely populated areas, Wealthy people who don’t, have a family or they got a small family. The main reason for car-sharing was to have a positive impact on the environment. To avoid the cost of maintenance, reduce transportation costs, and have better ways of transport rather than public, riding, or walking. 
Communauto’s market was high. His main aim was to attract many members in the organization; this hence led to the availability of many vehicles that were available for usage in town parking areas for people to access. By doing that, the market was high for his company. Benoit's concern and worry about reducing the number of private vehicles in the transport sector, which was increasing rapidly. By 2012 the number of cars was more than one billion, and by 2050 they could be more than 2.5 billion, and his main concern was to reduce them to reduce adverse climate effects of carbon dioxide emitted by the vehicles.
	One of the barriers he faced was the lack of awareness of the people. Most people did not know about car sharing and its operation. To deal with this challenge, Communauto made use of the mass media to make them understand the existence of a car-sharing service, where one could member himself. Awareness was also made to make people where to locate vehicles. Almost 60% of the new customers were attracted to Communauto through mouth exposure. Press coverage was more useful to create awareness, and this made car-sharing broadly known. For example, the purchase of fifty Nissan leaves in 2010 earned him a lot of media attention. 
	Another barrier was that most people were not ready to change their long-standing habits on privately owning their cars apart from sharing (Ratner & Waser2003. They were more concerned about having their vehicles. This challenge can be addressed by weighing on the cost of buying a car, maintaining it, and also the cost of fueling each day one had to travel. The cost of owning a car was higher than the fuel, maintaining, and parking, which most people perceived as initial costs of car usage. This cost accounts for almost 70 percent. By having considering these people started to make of the car-sharing services, which were a bit cheap since maintenance cost fueling was nit their responsibility.
 	Another challenge was the accessibility of the car-sharing fleets, which was administratively tricky, and its location inconvenient to potential users. Potential customers were not willing to travel for more than 6-10 blocks to access a vehicle. Another barrier was that people were worried about the trustworthiness of car-sharing and also that the cars will not be where they needed them or be poorly maintained. To address this challenge, communauto made significant efforts to look for parking space in the city and from private companies. He also looked for parking space from organizations like places of worship and supermarkets. Those efforts made in looking for space was ensured to make sure cars were available for members.
	The cost of buying a new car for private usage is a bit high compared to being a member of a car-sharing organization. By being a member, you will be able to access the car at the market. The cost of maintaining and fueling is done by car sharing. When the organization caters to these expenses, it makes it cheap to share the car than using a private vehicle. 
	The transport sector accounted for more than one-quarter of world carbon dioxide, which is a result of emissions from the vehicles. The emissions of carbon dioxide from cars had adverse effects on the lives of human beings. It could cause diseases such as asthma and lung cancer. 
Benoit made the best move to come up with a valid car sharing organization that managed to reduce the number of private cars on the road (Downes & Nunes2013). He created the trust, reliability, and effective means of faith where people could easily access cars after using them. They could leave them for another person to use hence reducing the number of vehicles. This reduced the adverse effects of carbon dioxide emitted by vehicles. Each car in the car-sharing fleet was able to replace almost twenty personal vehicles on the road. This was possible since those in the car-sharing fleet were selling their existing vehicles and avoided buying additional cars. Car sharing was able to reduce the number of vehicles manufactured and being sold. These environmental and health effects of car-sharing were the ones that motivated Benoits to make car-sharing popular among the people by the use of mass media and news to advertising its services and advantages to the people.
Car sharing was more environmentally friendly because of the following. It ensured the reduction of vehicles on the road. The decrease in cars on the way meant a reduction in the emissions of carbon dioxide on the air, which had adverse effects on the health of the people like causing lung cancer. 
	According to Joireman and Lange (2014) it also reduced the usage of oils whose extraction from the ground had adverse effects on the people surrounding those areas like air, noise, and soil pollution. Reduction on the number of cars on the road led to a reduction in the consumption of oil since half of the world's oil was used to fuel cars. Car sharing led to a reduction of oil demand by having reduced the number of vehicles on the road. 
	Communauto is better in the creation of a positive environmental impact because it has led to a reduction of carbon oxide emission in the air, reduced oil consumption, and extraction, which, when used, led to the discharge of carbon dioxide, nitrous oxide, and carbon dioxide. All those gases are harmful to the health of a person as they cause asthma and lung cancer.
The main aim of Benoit was to create and enhance a positive environmental impact. His concern was on how to reduce the adverse climatic conditions caused by the emissions of carbon dioxide from the cars.  
The future of the communauto should be on the best measure and strategies which should be taken to protect the environment. By ensuring that they should make use of more fuel-efficient cars to avoid excessive emission of carbon dioxide and carbon monoxide in the air. Also buying electric vehicles which were more environmentally friendly than the usage of fuel. By doing this, the future for communaouto be guaranteed.
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